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THE SPACE
Space around the mark is 
essential to the standalone 
form. To ensure consistent 
spacing, always use the 
width of one, horizontally 
oriented, eastern shore isle 
bewteen the logo and any 
neighboring elements. 

This space measurement 
should be applied to both 
the vertical and horizontal     
orientations of the logo.

THE VACR MARK
Our mark has been     
graphically constructed to 
reflect the mission of the 
Virginia Cyber Range. This 
mark should not be altered 
in any form

THE USCR MARK
Our mark has been     
graphically constructed to 
reflect the strategic goals of 
the U.S. Cyber Range. This 
mark must not be modified 
in any way.
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THE SPACE
Leaving a “safe zone” of       
negative space around the 
mark is essential to the 
integrity of the form. Two 
stacked Es of the CYBER 
RANGE type should fit 
comfortably between the 
logo and any neighboring 
elements.

This space measurement 
should be applied for both 
orientations of the logo.



VACR SECONDARY ICON
The secondary icon can be used 
when the full, primary logo is not 
necessary. It can also be used in 
cases where the brand name is     
already displayed in plain text. 

This icon may be used in          
commonwealth blue and neutral 
colors. It should never be any    
color other than commonwealth 
blue, white, or grey.

USCR SECONDARY ICON
The secondary icon can be used 
when the full, primary logo is not 
necessary. It can also be used in 
cases where the brand name is al-
ready displayed in plain text. 

The icon will mostly be used in 
commonwealth blue, but may also 
be used in white or dark grey.
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R97 G81 B162
C73 M79 Y0 K0
HEX #6151A2

VARC BRAND COLORS
Our color palette was adopted to give the 
brand a unique look and feel that enables 
Virginia Cyber Range to be distinguished.

Commonwealth Blue was chosen as our 
brand’s primary color to reflect the Virginia 
State Flag. This blue may also be used with 
our secondary red, teal, green, and purple 
colors, as well as our supporting neutral  
colors of white and grey.

R4 G52 B100
C100 M86 Y34 K24
HEX #043464

R237 G28 B36
C0 M99 Y97 K0
HEX #ED1C24

R108 G202 B205
C54 M0 Y22 K0
HEX #6BC9CC

R154 G202 B61
C45 M0 Y99 K0
HEX #99CA3C

R172 G193 B201
C33 M16 Y16 K0
HEX #ACC1C9

R255 G255 B255
C0 M0 Y0 K0
HEX #FFFFFF

R240 G75 B80
C0 M86 Y66 K0
HEX #0066CC

R93 G200 B220
C57 M0 Y13 K0
HEX #6699FF

R0 G0 B0
C0 M0 Y0 K100
HEX #333333

R255 G255 B255
C0 M0 Y0 K0
HEX #FFFFFF

R172 G193 B201
C33 M16 Y16 K0
HEX #CCCCCC

R199 G111 B173
C20 M68 Y0 K0
HEX #00CC99

USCR BRAND COLORS
Color is an integral part of brand identity. Consistent use of our 
color palette will reinforce the cohesiveness of the brand. 

Commonwealth Blue is our brand’s primary color, chosen to 
reflect the stability and trustworthiness inherent in our brand, 
as well as to branch off of the Virginia Cyber Range.

The seconday colors are two lighter blue hues, as well as a 
green hue. Supporting neutral colors of white, light gray, and 
dark grey may also be used.

R4 G52 B100
C100 M86 Y34 K24
HEX #043464
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DIN ALTERNATE BOLD

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRST
VWZYZ  1234567890 

MmNnOoPp
QqRrSsTtUu

VvWwXxYy
ZzAaBbCc
DdEeFfGg

Din
Din was designed in 1939 for 
road and railway signage. It 
is a clean and bold typeface 
suitable for headlines and 
small text, as well as both 
logo. 

Din is the primary typeface 
for both the VA Cyber Range 
and the U.S. Cyber Range, 
meaning it should be used 
when possible - specifically 
headings and large text. 

Times New Roman

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTVWZYZ  
1234567890 

JjKkLlMm
NnOoPpQq
RrSsTtUu
VvWwXxYy
ZzAaBbCc

Times New Roman

Times New Roman was designed in 1929 for the 
newspaper Times of London. It is a supporting 
typeface for both the VA Cyber Range and the U.S. 
Cyber Range. It should be used for large amounts of 
body copy when paired with titles in Din. 
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Lato

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTVWZYZ  
1234567890 

Lato

Lato is another supporting typeface for both the 
VA and U.S. Cyber Ranges. It should be used for         
stationary material.
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LETTERHEADS
It is important for all materials to 
match the brand of it’s respective 
cyber range. The VA Cyber Range 
and US Cyber Range’s letterheads 
and footers should only be used 
on documents representing their       
initiative.

Do not use any other mark on 
VA or US Cyber Range formal         
document.

The typeface used for both VACR 
and UACR letterheads is Lato. The 
top line of the header is Bold and 
subsequent lines are Regular. The 
footer is Bold. 
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Lato Regular

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRST
VWZYZ  1234567890 

Lato Bold

abcdefghijklmnopqrstu-
vwxyz
ABCDEFGHIJKLMNOPQRST
VWZYZ  1234567890
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BUSINESS CARDS
All employee’s business cards 
should match those of their          
respective cyber range’s brand. 
Cards may be printed back-to-back 
with one business card design on 
each side of the paper.

Do not use any other design or   
format for a business card.

The typeface used for both VACR 
and UACR business cards is Lato. 
Employee name and the web adress 
are Bold, while the remaining text 
is Regular.

Lato Regular

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRST
VWZYZ  1234567890 

Lato Bold

abcdefghijklmnopqrstu-
vwxyz
ABCDEFGHIJKLMNOPQRST
VWZYZ  1234567890




